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Mean Difference 95% Confidence Interval
Moo (oo G(-)) Std. Error Sig. Lower Bound | Upper Bound
2 0.6923* 0.1016 0.0000 0.4000 0.9846
1 3 - 0.2201* 0.1831 0.0000 - 0.5175 0.2771
4 0.6123* 0.1271 0.0000 0.2466 0.9780
1 - 0.6923* 0.1016 0.0000 - 0.9846 0.4000
2 3 - 0.8125* 0.1429 0.0000 -1.2236 - 0.4014
4 - 0.1606* 0.1323 0.0000 - 0.4606 0.3006
1 0.2201* 0.1381 0.0000 -0.2771 0.5175
3 2 0.8125* 0.1429 0.0000 0.4014 1.2236
4 0.7325* 0.1621 0.0000 0.2663 1.1987
1 - 0.6123* 0.1271 0.0000 -0.9780 - 0.2466
4 2 0.1606* 0.1323 0.0000 - 0.3006 0.4606
3 - 0.7325* 0.1621 0.0000 -1.1987 - 0.2663

* : The mean difference is significant at the 0.05 level

(000000000000 00o00o0o

Mean Difference 95% Confidence Interval
Moo (poo G-)) Std. Error Sig. Lower Bound | Upper Bound
2 0.3897* 0.0789 0.0000 0.1628 0.6176
1 3 0.7321* 0.1073 0.0000 0.4236 1.0406
4 - 0.3991* 0.0987 0.0020 - 0.6831 -0.1152
1 - 0.3897* 0.0789 0.0000 -0.6176 -0.1628
2 3 0.3424* 0.1110 0.0310 0.0231 0.6616
4 - 0.7889* 0.1028 0.0000 -0.1845 -0.4933
1 - 0.7331* 0.1073 0.0000 - 1.0406 - 0.4236
3 2 - 0.3424* 0.1110 0.0310 - 0.6616 - 0.0231
4 -1.1321* 0.1258 0.0000 -1.4932 -0.7693
1 0.3991* 0.0987 0.0020 0.1152 0.6831
4 2 0.7889* 0.1028 0.0000 0.4933 1.0845
3 1.1312* 0.1258 0.0000 0.7693 1.4932

* : The mean difference is significant at the 0.05 level
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0 13.Scheffe 000 OO0 K-meansO0O O 00 00 OO

Mean Difference 95% Confidence Interval
Moo (poo G(-)) Std. Error Sig. Lower Bound | Upper Bound
2 0.2234* 0.0785 0.0251 - 0.0253 0.4494
1 3 - 0.8480* 0.0961 0.0000 -1.1242 -0.5718
4 - 0.6480* 0.1135 0.0000 -0.9744 -0.3216
1 - 0.2234* 0.0785 0.0251 - 0.4494 0.0253
2 3 -1.0714* 0.0987 0.0000 -1.3555 -0.7873
4 - 0.8714* 0.1158 0.0000 -1.2046 - 0.5383
1 0.8480* 0.0961 0.0000 0.5718 1.1242
3 2 1.0714* 0.0987 0.0000 0.7873 1.3555
4 0.2000* 0.1283 0.0430 -0.1691 0.5691
1 0.6480* 0.1135 0.0000 0.3216 0.9744
4 2 0.8714* 0.1158 0.0000 0.5383 1.2046
3 - 0.2000* 0.1283 0.0430 - 0.5691 0.1691

* : The mean difference is significant at the 0.05 level
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Mean Difference 95% Confidence Interval
MHoOo (phoo G-j Std. Error Sig. Lower Bound | Upper Bound
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* : The mean difference is significant at the 0.05 level
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Deriving Web Strategies for
On-line Direct Sales:
From a Channel Conflict Perspective

This paper proposes potential of web as sales channel
and potential intensity of channel conflicts as two critical
factors in decision-making stage when a firm considers
web as a direct sales channel. It categorizes 63 Korean
firms in manufacturing and financial industry into four
groups. Furthermore, it suggests effective web strategies
for these four catagories ; quick transformation,
collaborative transformation, channel relationship
enhancement, and customer relationship enhancement.
The quick transformation helps a firm implement web
sales channel as quickly as possible to redlize first movers
advantage. The collaborative transformation can
minimize channel conflict while implementing web-based
sales channel. The channel relationship enhancement
support its off-line sales channel via web-based system.
Finally, the customer relationship enhancement attempts
to implement web-based community site to enhance
customer loyalty. To verify the feasibility of these
proposed strategies, four Korean companies are illustrated.
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