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Managing Consumers’ Prior Expectation of a New Product
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AEES] FAlCl o] 7] RS wig- FesH, UREA O R AAE A AFE v

1969; Liu 2006). %ste] 74

= 5= 3 Fad oA dv (Vogel

2001). o242l A Fiie AEel e AvAEY A E(awareness)E EUO=E
5

A OB WG (search cost)e WAL, AdEol tidk Aol 271 7Y A FFE T

th (Anderson & Salisbury 2003). 4% FulE fsiAe 4 avjAbEo] 3d A&l
el ¢rolol stm = Ao gk =L A FABHOE AL, Tk g =] A
s GEstA AW ofh ol AniAtEe] wERvE v A Ul FEs F714
(reference point) 2=, F-uff § Aol 7o) oA, F& 7| olsielAel whe} =4
7] WiZelth (Oliver 1980). =, &H|ARES] 7IHHE FolW Z7]d Aus 7Wd 352 =
ofA A wE, Frulf 3 T o]t A AFS T FE W Folbx] o FY dufo] FA A

g 3FS n Tk (Bolton and Drew 1991; Boulding et al. 1993; Krishna 1992; Oliver 1997).
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rationality)& 7FA1aL & ®, =, A3Fel gk b AR pn Fdd gk At &
o] ol Ag Add Faus T AnA e SES Folv Ao Fohal v e
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o] A e mdoly A A Rdre O HeAdE B ol#d 245
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(prospect theory)el W2 7HAN Al o} 7k H7be SAHOZHE Y FoHQl o] 59
U &2 o] AAE I (reference point dependency), ©]5ol €3 7}X] ZF7le} £2419
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ojx] gom ME Tt FIFe Fi W] wEolH, 53] F9o uE AnEe T A
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R ] A A WAYF oe A v UEL A o] AfFyAel e o
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AN AR B 710 olete ¥4 A<l

AR el gskdo] ¢ 37] W&ot} (Anderson
& Salisbury 2003; Jung 1959; Liu 2006).
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A AZ29 HEA dEs olsfstk= 9101 7
?l 7o) Fs wAC A Fxel wet JiQl 5o 54 oo ¥ 54
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g B=o Ae ggo] ¥} (Krishna 1992). ZF digkel] tigh Ag 5o Hi=
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Fo A9s, o2 WalEe m FulAe A9 Jld £52 2480 (Boulding

et al. 1999; Johnson et al. 1995; Rust et al. 1999).
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B, <39 3>9 5 2YZ(WSED)elA 2HAF YIEAE BARD R vl Zijolt}, o]
o ARA greh F WA U 2EE 2 gy gE AASgT T aES s B,
BA m’oﬂﬁ &4 394 Aoﬂ of7]E HFAA kel o Janrt shslEe= g &=
T Atk oo digk SAS HA UET die duo A AnES T8 s,

LﬂE"lﬂ ol Aol At ’5‘42 T, aga vESA Ay #AAET (Albert et
al. 2000; Cohen et al. 2003; Pastor—-Satorras & Vesplgnam 2000). &4 BI=9] +H
tu] AnjakEe] 27] 7Y o] w4 F4H0] S u, JEYFF ool Horg I
= %tk BAA g AEE F gEo] =L WPE}H A e AHel w2 7l
TS 2 @ 7bsA o] vk (Pastor-Satorras & Vespignani 2000). 3FA] 7 Yrolxl Lnj]
gEoll e EFsta dak FulE A |k Q8| 7)Yl oo BARES ShA HE=E, o
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bR HFmAES VdieES v a3 er 35A17]A dr (Cohen et al. 2003). =
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s AW F= sjHe o5 &Iy wE dadrt A= Aot FHEIL gle
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